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News

All the news you want.
All in one place.

News collects all the stories you want to read — so you no
longer need to move from app to app to stay informed.
And with a completely reimagined For You tab, it’s easier
than ever to find the stories that matter most to you. News
also features breaking news notifications and
subscriptions to some of your favorite publications.
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Social media, messaging apps, texts and email news streaming
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News

All the news you want.
All in one place.

News collects all the stories you want to read — so you no
longer need to move from app to app to stay informed.
And with a completely reimagined For You tab, it’s easier
than ever to find the stories that matter most to you. News
also features breaking news notifications and
subscriptions to some of your favorite publications.
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A captivating experience.

News brings the beautiful editorial layouts
and typography of print to the screen, with
articles that reflect the style of their
publications. Enjoy interactive and engaging
stories, rich with photo galleries, videos, and
animation. Articles are optimized for both
iPhone and iPad, so your'll have a great
reading experience no matter which device
you're using.

131 luzukuY layout Nga8913
#7130 interactive LLay engage 1%
AUIUNAANAY BES19UsZaUNTSa]

d1gunuulu




Favorites

Tap at least one to continue.

Leading news sources.

Explore a huge selection of topics from
sources including top news
organizations and indie publications.
Choose the ones you want to add to
your favorites so you can get the news
that interests you — like business,
technology, fashion, sports, and more.
And subscribe to some of your favorite
magazines and newspapers directly in
News, or unlock your existing digital
subscriptions automatically.
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The stories you rezlly
care about.

Ihe more you read, the better News gets at
understanding your interests, refining the
selection of stories delivered to your screen

so they are relevant to you. Easily share
articles with others and save them to read
offline. News stays on top of the stories
you're interested in. So you can, too.

TRANEL
e

Meet the Samural ot
Fukushina

The Utah Triangle: National
Park Wonderland

e

10 reasons why EXiopia
could be the nextbigting
n Afticatravel

3 : 2 0 il il
GRGIVG! 'szumzmwﬂaamqm
dula 91U online %3a offline

<y [ b7 é’
13150 dusauladedu




An easy read.

News is designed to be beautiful to look at and easy to use. It devotes maximum screen space to the
content itself, with a minimal toolbar that gives you complete control with just a few taps. Browse a
personalized news feed, see what’s new with your favorite publications, or dive in and explore.
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Stream of news from people we’re close to as well as total strangers.




Publishing with Apple News Format

With Apple News Format, you can create engaging content for Apple News. Elegant
layouts, beautiful typography, photo galleries, videos, and animations bring your stories
to life. You can author once and News will optimize for all iOS devices, so your readers
will have a great experience no matter which device they're using.

Sign up now »
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Advertising Opportunities

Apple News comes with a built-in advertising
platform that helps you earn revenue from the
content you publish. Campaign management,
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Largeling, uealive and reporling wapabilities give
you the tools you need to drive your business. Keep
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This just in: News delivers 947

Wednesday, September/7.

breaking news.

You can now receive breaking news notifications
from some of your most trusted sources. News lets
you easily control your notification preferences, so
you're only informed about the stories you care
about most.

Breaking news igsnssfsaunsal Waldniinaaula

a oAl { & P v ar

Vi nuvssdngadafaunfign BN1TIANITANT
JUYIEALLDS




e w
"lﬂme
tin fatio hepy,
ler. Fy OF Moy, vy could noy

coral, an and ""00!;,5"
for.u.., lberi,& Mu:f::nm"p

FACEBOOK

INST AVN\\B
. ™,

.For Content I¥¢ keting




As people see more
Instant Articles in News
Feed,

than mobile web articles
on average.

facebook Instant Articles

Instant Articles

Learn more about how Instant Articles is better
for people and publishers.

Instant Articles provides a more immersive
and engaging reading experience on mobile.

00+

1 ®

)] Lawrence Mak
v

Learn

Better for people. Better for publishers.

70%

Less likely
to abandon

Once they click,
they're over 7
likely to abandon
cle because they're
not stuck waiting for it

1o load.

r 70% less

the

facebook

Instant Articles: More Immersive
and Engaging on Mobile

At every step of the way, we see clear evidence that
Instant Articles provides a significantly better experience
for readers engaging with content, and a tremendous
boost for publishers looking to reach their audiences
on Facebook

We've found that as people see more Instant Articles in
their News Feed and learn what a great reading experience
itis, they read, engage with, and share Instant Articles
significantly more than mobile web articles on average

30%

More shares

People share 30
nore Instant Articles
than mobile web
articles on average,
amplifying the reach
of your Stories in

News Feed.

more and sign up at instantarticles.fb.com today.

Discover Sprig & Spark
New arrivals are here. Like you need another
reason 10 love summer.

From the beginning, we've invested heavily in making
sure Instant Articles provides the best mobile reading
experience for people everywhere, no matter where
they are in the world or what connection or device
they're on.

In countries around the world, like india, the Philippines,
Brazil, Mexico, and more, people on slower connections

today read 20-40% more Instant Articles than mobile
web articles on average

As more people get their news on mobile devices, we're
excited to open up Instant Articles to all publishers so
they can tell great immersive stories, that load quickly,

to their readers all over the world.

Related Articles
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useuien Facebook Profile Facebook Page v Group

-Facebook Profile fiifiau (Friends) luniign 5,000 A usi Facebook
Page Like 1#lsianrin

-Facebook Page azilfiaya Insights Aaaru Demographic i Like / %
n1s Feedback assasnd@n / Impression (auaunisngniiv) us Facebook

Profile i

-Facebook Page shansnafelasunls us Facebook Profile vinlaila



-nsd fapau vt Facebook Messages 'l Profile au iflumenu
asnsavnlélae Facebook Profile winiuFacebook Page i l#ianaz
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FAN PAGE vs. GROUP

Fan Pages —

- Arevisible to unregistered users

Discussion wall. and _ = Events can only be sentto 100
Giscussion fonsm friends at a time; and are

Yes
Yes
| Edaappiicationsaddec~f) == 0 Yes | ‘ : ;
' = connected to admin profiles
S

Messaging 1o all members

Visitor stabistics P Yes ("Page nsights™)

Video and photo public
Yes
exchange

Groups—

‘Reiated” event creation and - Allow ‘bulk invites’

o s - But maxoutat 1,000 members
Promotion with socal ads Yes (never tnea n)

To conclude:

= Pages are generally better for a long-term relationships with

yvour fans, readers or customers; Fa n Page Wins !

= Groups are generally better for hosting a (guick) active
discussion and attracting quick attention.

Sowrce: Mtp //www searchenginajournal comifacebook-group-vs-facebook-fan-page-whats-better/776 1/
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